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Objective Co-op had a campaign objective of raising awareness of how the Results
supermarket supports local communities.

Overall, the campaign had a positive impact on awareness, favorability and intent. This was
evidenced by a strong intent to shop at Co-Op among those who shop at competitors, as well as
respondents associating Co-Op with helping communities.

The survey objective was to measure how the audio activity raised
awareness of the Co-op brands as well as measuring purchase
intent of respondents.
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