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The Brief
Leverage Covatic-powered data to segment users 
exposed to the charity's digital audio ads and 
retarget them across publisher display 
placements.

The Results
This retargeting campaign achieved remarkable success, 
delivering 5.1M audio ad impressions, segmenting 900K 
unique listeners, and generating 1.9M display ad 
impressions, leading to over 2,700 clicks to the charity's 
donation page.
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